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2018 DEMOGRAPHICS IT'S ARARE OPPORTUNITY IN A
e e el THRIVING TOURIST REGION.

POPULATION
Est Pop 483,461 597,315 749,472
INCOME Outlets at Tanger Silver Sands
AvaH hold | 572,502 571109 572 348 Corpus Christi Bay Hilton Head Factory Stores Chelsea
Vg Household Income ! ! ! Robstown, TX Island, SC Destin, FL Branson, MO

Median Household Income $58,204 $56,335 $57,159 .

Visitors Per Year (to area) 9.7 million* 2.1 million 4.5 million 7.9 million
HOUSEHOLDS .

Population (permanent) 489,020 493,527 326,350 465,321
Est Households 179,310 220,707 277,202
Households over $50K 95,650 115,093 145,790 Average Household Income $55,027 $66,488 $62,588 $51,727
Households over $75K 63,038 75,283 96,276 Household Income over $75K 38,927 54,261 35,243 34,561
Households over $100K 41,237 49,521 63,807 Households 173,447 188,475 132,358 191,293
AGE Median Age 33.1 344 38.1 36.6
Est Median Age 34.5 353 356 # of College Students 33,000 3,350 10,100 1,400
BUSINESS INFORMATION Sources: Texas Destinations 2016
Total Businesses 17,211 21,197 27,287 Corpus Christi Chamber of Commerce
Veigl i @z AV 2B A0 *Leisure travel represents 83% of travel to the area.

Source: 2008-2010 Census, 2018 Estimates with 2023 Projections



The
Location

The Corpus Christi MSA’s population is
growing at 8% annually. Remarkably,
this was the last remaining coastal
tourism market without an outlet center
and has only one significant mall
property. More than 477,000 people with
an average HHI of over $70,000 reside
within 30 miles of The Outlets at
Corpus Christi Bay; approximately

750,000 people live within 90 miles.

IN PROJECTS

H4

SEAPORT IN U.S.

Longest cable-stayed bridge in
the United States opening 2020.

STEPS FROM A
REGIONAL
EVENT VENUE

Each year the neighboring Regional
Fairgrounds hosts almost 300 events and
170,000 visitors. With everything from
concerts and conventions to banquets
and sporting events, this venue provides

a steady stream of traffic to the area.



THE CORPUS CHRISTI

MSA IS PROJECTED
TO GROW 40% BY 2040.

DALLAS
AUSTIN
SAN ANTONIO
HOUSTON
CORPUS
CHRISTI

MEXICO

MONTERREY
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The
Shopper

A young, active, local population together
with an enormous tourism component
make this a true phenomenon among outlet
opportunities. More than 13 million Texans
live within a 3.5 hour drive of Corpus
Christi and Mexico is just 2.5 hours South.
Mexican consumers tend to be brand
centric and we are a short drive for over 1.5

million Mexican citizens.
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The
Marketing

Strategy

S800K

ANNUAL BUDGET

ANNUAL HIGHLIGHTS

On-going presence:
» 3 major campaigns/year: Spring, Summer & Holiday
(Summer includes Back-to-School, Tax Free Weekend & expanded food truck presence)
- 10+ smaller promotions per year around holidays and special occasions
- Active social media strategy and management
« PR organized for all press-worthy events
Full cross media strategy:
+ TV & Radio (broadcast and streaming), print, digital and electronic/billboards
Community partnerships/promotions:
- Hooks (Double A affiliate of the Houston Astros)
- Fiesta de la Flor (Convention & Visitors Bureau festival)
Visitor Market Strategy:
» 20 billboards / Visitor Guides Ads / Rack Cards Network / Co-op ads throughout Texas




10

Social
Media

861K

IMPRESSIONS

Our most engaging posts were
new store announcements and brands
our followers would like to see.

A The Qutlets at Corpus Christi Bay

Published by Hootsuite [7] - December 30, 2017 - @

The last giveaway of 2017! Over the next year, more brands will be
joining the current lineup. Which ones do you hope to see? Comment
here with your favorite shops, and one lucky winner will score an OCCB
gift card!

To be the first to know about new stores, join our VIP list
http://corpuschristioutlets.com/#form
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Qo Maria Cristina Soliz, Lydia Garcia and 387 others 616 Comments 13 Shares

Like - Reply - 15w - Edited

Cecilia Cruz Tommy Hilfiger!

Like - Reply - 15w
Leslie Leal Zimmerman Old Navy, Lane Bryant, Carte

g JCPenney & Children's Palace
Like - Reply - 15w
) C Michelle Unda Bass & Brooks Brothers! Looking for

seeing what other shops open too; hoping for a JCrev

S o C 1AL Fo L Low E RS Banana Republic outlet.

Like - Reply - 15w - Edited

Leslie Davis Maurices

Like - Reply - 15w

Monica De La Rosa Victoria secrets and bath and boc

Like - Reply - 15w



The Team

EB Development provides strategic
direction, management, leasing, and
tenant representation to existing and
prospective outlet properties in the
U.S. and Puerto Rico. EB is led by
principals Peter Edelmann (outlet
center development, financing, leasing
and strategy) and Andrew Boyle
(outlet leasing and strategy) who bring
extensive backgrounds in the industry
to every project. The principals of EB
Development have successfully
assisted national developers such as
DDR, Rockefeller, and Federal Realty
in maximizing the potential of each
center or location and creating
optimal value for all involved: owner,

tenant and community.

The Outlets at Corpus Christi Bay is the culmination of years of
collaboration among two companies working to create an optimal
showcase for iconic brands in an underserved market.

Carduner Commercial specializes in
all areas of the retail commercial
property industry. Their current focus is
on developing new shopping centers
and representing national tenants. The
firm’s extensive experience in assisting
national retailers and restaurants in
developing and implementing
multi-market penetration strategies has
provided a strong foundation of site
selection knowledge they use to find
and develop new retail shopping center
sites. During the past six years
Carduner Commercial has been actively
involved in all aspects of the
development of The Outlets at Corpus
Christi Bay. Rick Carduner, principal, is
a former Texas ICSC State Director.
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